
Confectionery Multipacks ‐ 0.116%
Organic Fruit / Vegetables ‐ 0.112%

Toys ‐ 0.359%

Large Electrical ‐ 0.182%

Computer Games & Accessories ‐ 0.058%

Multimedia ‐ Boxsets ‐ 0.007%

Computer Consoles ‐ 0.004%

Small Electrical ‐ 0.526%
Bottled (gl) alcoholic drinks gift box – 0.348% ‐

Easter Egg ‐ 0.266%

Mobile Phone & Accessories ‐ 0.045%
Fragrance ‐ 0.011%

Bottled (gl) alcoholic drinks
Bottled (pl) drinks

Milk
Ready Meals

Confectionery
Fresh Meat/Fish

Fresh Fruit/Vegetables
Canned alcoholic drinks

Drinks Carton
Yoghurt

Bottled (gl) Non‐Alcoholic drinks
Canned non‐alcoholic drinks

Baby Food
Bread
Eggs

Butter
Tobacco
Snacks

Confectionery multipack
Organic Fruit/Vegetables
Newspapers/Magazines

Supermarket Misc
Deli

Canned Food
Tea/Coffee
Pet Food

Toiletries/Cosmetics
Cereals

Desserts
Frozen Desserts

Medicine
Frozen Meat/Fish

Soup
Frozen Fruit/Vegetables

Dry Pasta / Noodles / Rice
Cheese

Sauces (Jams, condiments, cooking)
Cleaning

Cooking & Baking
Dental products

Toys
Clothing

Large Electrical
Cleaning Accessories
Electrical Accessories

Baby Accessories
Herbs and Spices

Computer Games & Accessories
Photography Goods
Multimedia ‐Boxsets
Clothing accessories

Optical Care
Computer Consoles

Travel
Haberdashery

Books
Home Accessories

Small Electrical
Bottled (gl) alcoholic drinks gift box

Easter Egg
Garden

Party / Occasions
Towels/Linen

Art, Craft & Stationery
Furniture

Sports Equipment
Pet Care

Car Accessories
Home Enhancement

Mobile Phones and Accessories
Footwear
Fragrance
Hampers

Amount of packaging on actual and perceived excessively packaged products – 2.034%
Products listed by likely frequency of purchase

Yearly – 3%

Monthly – 18%

Weekly  ‐ 18%

Daily – 61%
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